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Coke Zero SnapTag Program

ZERO IN ON A CLUE

Coke Zero’s 2010 marketing tour I§CI)\I|-'\‘AMFC))RAE Iﬁ !:%
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consumers in experiential w

promotions at 900 events across C\B

the US T

FIND ALL 5 SNAPTAGS
FOR YOUR CHANCE TO WIN
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zZero. AND ZERO CALORIES

The Coke Zero )
Hunt is on. Find = Instant Win Programs
ur next Coke = Scavenger Hunts

Zero tag to the . e
left of the stage = Viral Initiatives
Collect all 5 tags = Teaser campaigns

to win. = An opportunity to opt into a mobile
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Event Responses

The Coke Zero event management dashboard
allows the event management team to:

= Customize SnapTag Responses

= Monitor real-time participation metriCS  came ot Active Message:  Characters left:
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The SnapTag Responses Engage Consumers in:

Event Response Copy: Characters left: 18
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